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GUIDELINESFOR AUTHORSFOR PAPER OR
ABSTRACT SUBMISSION

The Annual Conference of the EuroMed Academy of Business accepts both Paper
and Abstract submissions. Authors who will submitadostract for evaluation should
notsend a final paper at a later stage.

All accepted papers and abstracts will be publishatie Book of Proceedings (with
an ISBN number) which is approved for inclusiontire Conference Proceedings
Citation Index— an integrated index withid/eb of ScienceThis distinction is given
only to the most significant papers, in terms ohdmmic excellence, conferences-
conventions worldwide You can find our previous Books of Proceedings at
http://www.emrbi.com/main.asp?sel_navl=154&sel_rd¥b&cat=site

Find below the Guidelines for Paper Submission (memi) and Abstract Submission
(number 2):

1 Guidelinesfor Paper Submission

The content order of the paper should be as fotlows

» Title Page - this page should be provided as a separatehat&t and should include the
Title of the paper, an Abstract (250 words), Keysgand Track number (see call for papers
for tracks) your paper is intended for.

* Main Body of Paper — this should be up to 4500 words in length, intigdtables and
figures.

* References

» Length of paper - this should not be longer than 5000 words includirggtitle page, tables,
figures and references

The format of the paper should be as follows:

a) Papers should kk5 line spacing throughout

b) Font to be used for the Title of the paper in the Tikege should be in capital letters,
centred, bold, and Times New Roman 14-point fohe font to be used for the Abstract and
Main Body of the Paper should be Times New Romapdift font.
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o Titles in the abstract and main body should bejledtified, bold, Times New Roman
14-point font, and each major word should be cépédd. Two single space lines
should precede and one single space should folltithe a

o Subtitles in the main body should be left justifiddlic, Times New Roman 12-point
font, and only the first letter of the first wortiaild be capitalized. One space line
should precede and follow a sub-title.

o Sub sub-titles should be avoided unless absolutelsessary. If they are to be
included they should be left justified, italic, Té#sy New Roman 12-point font, and
only the first letter of the first word should bapatalized.

o All titles and subtitles should have consecutivenbaring

c) Thepagesize should be A4 formatting

d) 2.5cmmargins should be used on all sides (left, right, topidood

e) Authors and co-authors should provide full naméliaion and e-mail address only.

NB This information should be provided on a sepasiteet and authors should not be
identified anywhere else in the article. Paperstaiamg author’s information will not be
further processed.

f) Abstracts should contain no more tH260 words. Write concisely and clearly. The abstract
should reflect only what appears in the originglgra

g) Please provide up to skkeywordswhich encapsulate the principal topics of the paper

h) Please provide thEérack (number) you would like your paper to be considdoe.

i) Endnotes should be used only if absolutely necessary and misdentified in the text by
consecutive numbers, enclosed in square brackdtkséed at the end of the article.

]) All Tables, Figures (charts, diagrams and line drawings) &tdtes (photographic images)
should be included as part of the manuscript. Suglelar captions for all tables, figures and
plates.

k) References to other publications must be in Harvard style aratefully checked for
completeness, accuracy and consistency. You sha@doublications in the text: (Adams,
2010) using the author's surname or (Adams and Brd&@11) citing both authors, or
(Adamset al., 2010), when there are three or more authors.hAtdnd of the paper a
reference list in alphabetical order should be Bag@p Below are some examples for
referencing books and journals:

o For books. Surname, Initials (year)itle of Book, Publisher, Place of publication.
e.g. Harrow, R. (2010No Place to Hide, Simon & Schuster, New York, NY.

o For journals. Surname, Initials (year), "Title of articleJournal Name, volume,
number, pages. e.g. Capizzi, M.T. and Fergusor(2®9), "Loyalty trends for the
twenty-first century” Journal of Consumer Marketing, Vol. 22 No. 2, pp. 72-80.

2 Guiddinesfor Abstract Submission

The guidelines for Abstract Submission are the sasnhe guidelines for Paper Submission with
the only difference being the length which shouwtdamaximum o¥50 wor ds.
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3 Other important information

The Annual Conference of the EuroMed Academy ofifass acceptsither Paper
or Abstract submissions. Please note that those page®t abstracts that will be
accepted by the Scientific Committee will be puiid in the Book of Conference
Proceedings in the form submitted and evaluatdue duthors will not be allowed to
send a revised paper or turn an abstract to a papeater stage.

Only those papers that will also be accepted fdilipation in the Journals’ Guest
Editions (see Guest Editions in the CFPs) will hawde revised, updated and fully
address the comments made by the Scientific Comnitt



